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@ THE PAYMENTS CANADA

For over 20 years, The SUMMIT has been the place to
connect and engage with the best thinkers, leaders and
innovators from across the payment ecosystem.

The SUMMIT is the place to:

Amplify your brand at Canada’s
premier payment event

Present your thought leadership
to the payment ecosystem

Build meaningful connections Book a discovery

with key decision-makers meeting with us
to find out more:

Be at the center of discussions

conference ayments.ca
shaping the future of payments @pay


mailto:kbrady@payments.ca

THE PAYMENTS CANADA

SUMMIT

POSITION YOUR BRAND IN
FRONT OF THE RIGHT PEOPLE

Tap into the reach of The SUMMIT brand to take advantage of multi-channel exposure.

Picture your brand, content and thought leaders featured on:

« The SUMMIT website

* The SUMMIT LinkedIn

* The SUMMIT newsletter

+ Payments Canada YouTube channel

« The SUMMIT video/webinar content, like our Speaker Spotlights and The SUMMIT Series
+ Payments Canada’s podcast, The PayPod

And more!
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SPONSOR WELCOME CAMPAIGN THE SUMMIT SERIES CALL FOR SPEAKERS CAMPAIGN
(LINKEDIN) 600 domestic and (LINKEDIN)
6.3% engagement rate* international attendees 6.1% engagement rate*

* Industry engagement rate benchmark: 1.28%
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WHO ATTENDS THE SUMMIT?

; The attendees visiting our booth
The SUMMIT brings together the payment ecosyste.m to empower a ‘ were quality. They were the right ’ ’
new era of modern payments, where a robust and vibrant economy people with the right titles we

expected to see and interact with.

thrives. Be a part of that transformation and influence the discussion. 2024 PARTICIPANT

My favourite aspect of

The SUMMIT is the ability to
394 1 6 ‘ ‘ connect with so many payment ’ ’
professionals in one place.
Companies Countries 22024 PARTICIPANT

30% H§ +1800

Executives and
decision-makers Attendees

INDUSTRIES @ 43% JOB FUNCTIONS @®37%
@ 14% @ 14%
IT and consulting . @ 10%

Financial institutions Payments
Public sector Marketing, sales and
business development
@ 12%
Product development
@11% and management
Fintechs and PSPs

|

@ 9%
@ 4% Digital and technology
Service ‘ @ 7%
® 2% Treasury and finance
Retail @ 6%
Risk, fraud and security
14%
Other 8%

Other

*Delegate statistics from 2024 in-person format
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2025 THEME:

INNOVATE.
COLLABORATE.
TRANSFORM.

This year’s event theme — Innovate.
Collaborate. Transform. — will explore
how our industry can work together to
turn big ideas into long-lasting change.

INNOVATE.

Start with groundbreaking ideas.

COLLABORATE.

Leverage collaboration as the catalyst that drives innovation forward.

TRANSFORM.
Achieve large-scale, sustainable change through the combined
efforts of innovation and collaboration.

NEW IN 2025: Exclusive, curated deep dive sessions

This year, we're consolidating our main stage and breakout sessions into two days
to make room for a full morning of deep dive sessions on day three. Each session
will focus on a topic of unique complexity, leveraging a combination of
presentations, workshops, AMAs and case studies to provide an in-depth look at
the subject matter of focus.
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WHAT WILL WE BE TALKING ABOUT IN 2025?

Global payments: interoperability across borders

Digital payments: smarter, faster and future-focused
- Data-powered payments: better insights for better outcomes

Consumer payments: frictionless customer experiences

Risk-resilient payments: anticipating rapidly-evolving threats

Connected payments: a vibrant economy through modern payments

No matter who you are or the role you play, this is a
collective, this is a community and we are all here to ’ ’
make a stronger future in payments for Canada.

66

Kristina Logue, Chief Financial Officer
at Payments Canada, At The 2024 SUMMIT

Diversity, equity and inclusion

. “zx_“_“_ We're actively seeking to increase the diversity of our attendees, speakers, and

i sponsors through our calls for speakers, other open submission processes, and
through dialogue with the communities we serve. We invite our sponsors to join us
in making this commitment.

Learn more at thesummit.ca.



www.thesummit.ca
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SPONSORSHIP PACKAGES

ENTERPRISE

EXECUTIVE

STRATEGIC

STREAM

LEAD

Keynote and preferred time
slot based on availability

THOUGHT-
LEADERSHIP

Keynote presentation

Participation in a
mainstage panel

Exclusive branding on one
of six breakout rooms

Participation in a future
The SUMMIT Series
webinar

One breakout presentation

One breakout presentation

One breakout presentation

One breakout presentation
or deep dive session

One breakout presentation

NETWORKING 20x30 exhibit space

10x20 exhibit space

10x10 exhibit space

10x10 exhibit space

10x10 exhibit space

BRAND Logo in app
AWARENESS and on website

Logo in app
and on website

Logo in app
and on website

Logo in app
and on website

Logo in app
and on website

Dedicated
social media post

Dedicated
social media post

Co-branded
social media post

Co-branded
social media post

Co-branded
social media post

AUDIENCE Opt-in list plus delegate
INSIGHTS profiling

Opt-in list plus delegate
profiling

Opt-in list plus delegate
profiling

Opt-in list plus delegate
profiling

Opt-in list

25 full
in-person passes

15 full
in-person passes

10 full
in-person passes

8 full
in-person passes

6 full in-person
event passes

Unlimited virtual passes
(for employees)

5 client passes

DISCOUNT ON 50% discount on additional
PASSES* in-person passes

40% discount on
additional passes

40% discount on
additional passes

40% discount on
additional passes

40% discount on
additional passes

PRICE** $135,000 (gty-timitedto-3)
one remaining

$75,000 (gtytimited-te-5)

two remaining

$60,000 (gty-timited-to-3)

two remaining

$42,000 (gtytimited-to-6)

three remaining

$27,000
five remaining

*To a maximum of 20 passes; discount applied to full-priced passes **Plus applicable taxes on passes




EXHIBITOR PACKAGES

NETWORKING 20x20 BOOTH 10x20 BOOTH 10x10 BOOTH

BRAND Logo in app and on website
AWARENESS

Dedicated social media post

Logo in app and on website

Co-branded social media post

Logo in app and on website

Co-branded social media post

rsses R

6 full in-person passes

2 full in-person passes

DIETelo]V] 'R o] 'R 40% discount on
PASSES* additional passes

40% discount on
additional passes

40% discount on
additional passes

PRICE** $25,000

$15,000

$10,000

*To a maximum of 20 passes; discount applied to full-priced passes

**Plus applicable taxes on passes




(W) SUMMIT L4 “8 ESCALATOR
u BRANDING

Put your brand at the
centre of all foot traffic.
Your design featured

UNI UE ’ AW\ on one side of one
=i\ N b escalator.
ACTIVATIONS B\ -\ X

$13,000 per escalator.

Increase your brand
visibility at The SUMMIT.

N SECOND LEVEL

hrough

nts ' ; Build your brand recognition

on the floor where all
breakouts are held.

Fourteen opportunities.
$3,500 per pillar side.

CHARGING STATIONS

Provide an essential convenience for
delegates during the conference.

Two opportunities.
$5,000 per charging station.

FLOOR DECALS

MAIN LEVEL
PILLAR SIGNAGE

Boost brand exposure with
one pillar sign or create a
unique campaign with
multiple pillar signs.

Five opportunities.
$5,000 per pillar side.

LANYARDS

Maximize brand recognition with your
logo appearing on all delegate lanyards.

Exclusive opportunity.
$35,000 total.

Increase impressions with floor graphics seen by everyone who walks by.
Six opportunities (3'x 3’). $1,500 each.
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TAKE YOUR
BRAND TO
THE SUMMIT

Stand out with custom
sponsorship activations
tailored to help you reach
your audience.*

*Potential activation costs may be applicable.

THE SUMMIT SOCIAL

Bring our signature
networking event and
conference highlight with
food, drink and entertainment.

Exclusive opportunity.
$75,000 total.

WELLNESS PACKAGE

Provide delegates with all of the
essentials needed to have an
exceptional experience.

Exclusive opportunity.
$35,000 to $50,000 total.

IDEA EXCHANGE SPONSOR

Reinforce your status as an industry
leader by leading the conversation at
The Idea Exchange. Positioned
outside of the exhibitor hall, this stage
offers a space for presentations,
fireside chats, media sharing and
more in an innovative, intimate and
informal setting.

Exclusive opportunity.
$60,000 to $80,000 total.

BUILD YOUR OWN EXPERIENCE

Contact us to help you bring your brand to life with a custom activation at The SUMMIT.

ART AND TECHNOLOGY SPONSOR

Brand custom interactive art and tech pop-ups
around The SUMMIT over three days.

Exclusive opportunity.
$80,000 to $100,000 total.

BROADCAST SPONSOR

Curate a space where speakers can
participate in live interviews and AMAs.

Exclusive opportunity. $80,000 total.

ARCADE CORNER

Create a spot for fun and games by
branding a retro console.

Exclusive opportunity. $15,000 total.

ICE CREAM VENDOR

Surprise and delight delegates
with a special afternoon treat.

Exclusive opportunity. $15,000 total.

APP SPONSOR

Brand our event app
that will be used by all
delegates, sponsors
and speakers. Includes
adirectlinkto a
custom sponsor page.

Exclusive opportunity.
$25,000 total.

BARISTA CART

Help delegates refuel
with their favourite
warm beverage.

Exclusive opportunity.
$30,000 per day.

QUIET LOUNGE

Provide delegates
with space to take a
moment away from
the excitement of
The SUMMIT.

Exclusive opportunity.
$25,000 total.
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CONTACT US

Elizabeth Dempsey

Manager, Event Strategy and Engagement
Gestionnaire, stratégie événementielle et engagement
edempsey@payments.ca | (416) 206-5398

145 King St. W,, Suite 1005
Toronto, ON | M5H 1J8

Payments Canada | Paiements Canada

MAY 6-8, 2025
TORONTO, ON
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